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Research on the Analysis Methods of Customer Value and its Apply Processes
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Kun-jae Lee™

Abstract

In this research, as a method for analyzing and grasping customer value, it focuses on "combined
analysis", "price sensitivity analysis", "motivation analysis", "customer separation analysis",
"Perceived Quality Profile", "Perceived Price Profile", "Customer value map", and "What / Who
Matrix" which are considered to be particularly useful today. The research also takes a look at and
explains specific cases. Then, the customer value analysis results measured using those analysis
methods for marketing strategies are used. It is presented in three stages: "communication with
customers," "customer value analysis," and "strategic management."
keywords: customer value, customer value analysis method, apply process, marketing strategy
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